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Business Area

Digital IMC Marketing Leader

Brand Strategy Display AD (online+mobile)

Public Relations
Search AD (online+mobile)

Digital IMC
Marketing Strategy

Co-Marketing SNS Marketing

Brand Marketing Viral Marketing
On-lineMarketing Mobile Marketing IMC Marketing Brand Consulting
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Digital Marketing Tools
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Digital Marketing Tools

1. CAMP (Comas Advertise Marketing Platform)
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Digital Marketing Tools
1. CAMP (Comas Advertise Marketing Platform)
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Digital Marketing Tools

1. CAMP (Comas Advertise Marketing Platform)
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Digital Marketing Tools
2. Keywiz (Keyword Wizard)
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Digital Marketing Tools
3. KAR (Keyword Analysis Report
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Digital Marketing Tools
4. COSEM(COmas Search Engine Manager)
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Digital Marketing Tools
5. Jericho
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Digital Marketing Tools
6. SONA(SOcial aNAlysis)
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